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1. No. 0419657156

2. Post
3. $39

4. Bed

5. Kitchen

6. Heater

7. Microwave
8. Airport
9.49
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11. C - dance studio
12. B - weekday evening
13. B - book in advance
14. A - free training hour with a coach
15. C - offering professional advisers on website
16. B - they did not share experience among friends

P X -
17.B
18.D
19. A
20.E
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21. E - flowers

22. C - hive

23. F - honey

24. A - blood

25. G - virus
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28. A
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31. Foundation

32. Sand

33. Clay

34. Convenient

35. Training

36. Labour

37. Roof

38. Insects

39. Strength

40. Fire

PRl 2B 4 o
One DHE How to Achieve By bR IE N 5+ B3k 5+4) A BECA
i Happiness 3




WARER . A SCEBANE T WM IREUR AR o B G K BRyA IO 0 7 B i 0%
S IR JiE S B [ S

SHE R

By b AR A

1. vi - Main sources of happiness

2. vii - Happiness affects health

3. iv - Happiness is affected by the comparison with others

4. ix - Biological reasons of happiness

5. ii - Modern and happiness

P
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7.D
8. A
9.D
10.B
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11. D - demonstrates that environment is not be sole factor that affects happiness
12. F - has affirmative connection with the feeling of happiness

13. B - may cam more sense of happiness by a circle of close friend
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23. Extinction

24. Lie

25. Smuggle

26. Cave
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27. TRUE

28. NOT GIVEN

29. TRUE

30. TRUE

31. FALSE

32. FALSE

33. FALSE

34. TRUE

A

35. Two-dimensional
36. Navigation

37. Straight

38. Areal distortion
39. Polar regions
40. Land

GEER T

One fIk The chart below shows the number of the magazines sold by per person
from five countries in 2000, 2010 and with the projection of
2020. Summarize the information by selecting and reporting the main
features. Make comparisons where relevant.
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