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Pool
Museum

. Flowers

. History
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7. Map

8. 279

9. Lake

10. 5.30
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11. C - the year 1888

12. C - the oil painting

13. A - local government

14. B - sculpture garden

15. B - tickets should be used at a certain time

Hl e it

16. E - Multimedia room
17. A - Tea house

18. B - the web room
19. C - Cafe
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20. D - Shop
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21. A - specialized in one product

22. B - read an article

23. A - check the account

24. C - less disturbance

25. B - hard to predict

26. B - it was above average
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27 - 28. B - Extra staff

E - Cut labour cost

29 - 30. C - it bring more involvement in design
E - it saves time
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31. Access
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32. Storage
33. Warning
34. Dark

35. Boxes

36. Circulation
37. Stickers
38. Bins

39. Durable

40. Legal
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8. 46

9. Human eye

10. Indo - European
11. Richard Brocklesby
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12. Royal Institution
13. Gas lighting

Two *t<&+iE Food Advertising on Children PR B Y% UTHED 7+33]
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14. vii - advertising’s focus on unhealthy options

15. ii - how much children really know about food

16. vi - evidence that advertising affects what children buy to eat

17. v - connection of advertising and children’s weight problems

18. i - general potions of agreements and disagreements of researchers
19. x - understanding the effects advertising has on children

20. iii - need to take action
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21. NO

22.NO

23. YES

24. NOT GIVEN
25. YES

26. NOT GIVEN
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28.B
29.C
30.B

31.D
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32. A-more
33. D - better

34. G - complex

35. B - counter intuitive
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36. NO

37. NOT GIVEN

38. NOT GIVEN

39. YES

40. NOT GIVEN
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Two W2 ZE /JU9E Some people think that the best way to reduce
the crime rate committed by young adults is
to teach parents parenting skills. To what
extent do you agree or disagree with this

opinion?
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