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1. Birds

2. Tent

3. Mountains

4. Swim

5. Waterfall

6. Cave

7. Back

8. Walking boots
9. Discount

10. Insurance
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11.1988

12. Social

13. Underground
14. Reception

15. Notice board

SRR :
16 -17. B - clothes

E - drinks

HBE[RR :
18. B - lecture theatre
19. A - lift entrance

20. C - bookstore
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21. A - they picked some items from a catalogue
22. B - to oppose mass production

23. C - focus on financial savings

24. A - the influence that it is having now

PLECRR

25. E - high quality material
26. A - only for formal wear
27. B - following a color trend
28. C - easy to clean

29. D - not well made

30. G - reasonable price
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31. Statue
32. Farm

33. Economy
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34. Quality
35. Electronics
36. Plants

37. Factories
38. Pipes

39. Magnet

40. Bacteria
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One HIRERE  The history of the designing  BafiEZS 9+ HIkT 4

bicycles
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2. Toy

3. Smooth
4. Tracks
5. Speed
6. Rubber

7. Seat
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8. Stability

9. Skirts / dresses

FIATRE
10. TRUE
11. NOT GIVEN

12. FALSE

13. F4h3%

Two V¥ =3t Street Soccer Zik+iET
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Flavour
ABEA | @XFENMBASSYREETIHRESTT , ERICIAKEIFRIZTE,
HSE 3T

27. A new food flavor - flavor sensation

28. Natural preference - taste preference
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29. Flavor has not been reached - molecular biologists
30. Sensory analyzing data - studies reveal patterns of

31. Benefits to researching flavor - taste preference

FURTRR -

32. FALSE

33. TRUE

34. NOT GIVEN
35. FALSE

36. NOT GIVEN

AB W APCECRR

37. Firmenich

38. Chemical Sense Institute
39. University of Bath

40. Language

=

One FIEE The table below gives the information about the

CO2 production released by five countries that

produced the most in 2005 and 2006. Summarize
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the information by selecting and reporting the
main features, and make comparisons where

relevant.

Amounts(Million Tons)
Average (Per
Person) .
2005 2006 RatD O
Change
China 4. 8Kg 5600 6000 11%
UsS 19. 8Kg 5900 5000 ~-2%
Russia 12Kg 1699 1699 0
India 1. 2Kg 1200 1300 8%
Japan 9. 8Kg 1100 1100 0
(BRRESE)
Two WML #HBER In modern age, some people think it is

unnecessary to teach children the skill of
handwriting, to what extent do you agree or

disagree?
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